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SALES REVENUES EMPLOYEES
IN MILLION EURO* ANNUAL AVERAGE

CONSOLIDATED PROFIT & LOSS STATEMENT
IN MILLION EURO*

2014

2014 2013 2012
Sales revenue 1,684.1 1,636.7
EBITDA 480.0 523.8
EBITDA margin (EBITDA/sales) in % 28.5 34.1
Earnings before interest and taxes (EBIT) 174.8 281.8
EBIT margin (EBIT/sales) in % 10.4 18.3
Earnings before taxes 105.9 270.8
Consolidated annual profit after taxes 55.1 192.8
CONSOLIDATED BALANCE SHEET
IN MILLION EURO*

2014 2013 2012
Balance sheet total 2,361.4 2,223.3
Equity 952.4 967.3
Equity ratio (equity capital/total assets) in % 40.3 43.5

*Source: Consolidated Financial Statements as of 12/31/2013 and 12/31/2014 as per IFRS
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» ORGANIZATIONAL CHART

NOVOMATIC Group

The NOVOMATIC Group includes NOVO Invest, the
NOVOMATIC AG Group, EDP and ATSI, as well as the
two Swiss sister holding companies ACE Casino Holding
and Gryphon Invest, which are owned by Prof. Johann
F. Graf.

NOVO Invest GmbH
(Austria, 100 %)

Casino Mendrisio (100 %) NOVOMATIC AG Group

NOVOMATIC AG
(Austria, 92 % directly and 8 % indirectly by Gryphon Invest AG)
holding company

Austrian Gaming Industries GmbH
(Austria, 100 %) casino and gaming facility operator,
R&D, production, rental, sales

ADMIRAL Casinos & Entertainment AG
(Austria, 100 %) gaming facility operator

ADMIRAL Sportwetten GmbH
(Austria, 100 %) sports betting provider

HTM Hotel und Tourismus Management GmbH
(Austria, 100 %) gaming facility operator,
including Hotel Admiral am Kurpark

Greentube Internet Entertainment Solutions GmbH
(Austria, 100%) gaming solutions developer for the Internet,
mobile devices and iTV

I-New Unified Mobile Solutions AG
(Austria, 76.8 %) developer of gaming, payment,
mobile marketing and messaging solutions as well as all-in-one
systems for mobile virtual network operators (MVNOs)

LOWEN Entertainment GmbH
(Germany, 100 %) gaming facility operator
R&D, production, rental and sales

Crown Technologies GmbH
(Germany, 100 %) R&D, production, rental and sales

Extra Games Entertainment GmbH
(Germany, 95 %) gaming facility operator

Spielbank Berlin Gustav Jaenecke GmbH & Co. KG
(Germany, 92.04 %) casino operator

NOVOMATIC Italia S.p.A.
(Italy, 100 %) holding company, rental

Allstar S.r.1.
(Italy, 100 %) gaming facility operator

Astra Games Ltd.
(Great Britain, 100 %) R&D, production, sales

Bell-Fruit Group Ltd.
(Great Britain, 100 %) producer

Gamestec Leisure Ltd.
(Great Britain, 100 %) rental

Luxury Leisure Ultd.
(Great Britain, 100 %) gaming facility operator

Alfor SIA
(Latvia, 60 %) gaming facility operator

Eurocoin Gaming B.V.
(Netherlands, 100 %) sales

JVH exploitatie B.V.
(Netherlands, 100 %) production, rental and sales

Elam Group Electronic Amusement B.V.
(Netherlands, 100 %) production, sales

NOVOMATIC Gaming Spain S.A.
(Spain, 100 %) holding company, sales

GiGames S.L.
(Spain, 80 %) production, sales

Betware Holding hf.
(Iceland, 100 %) developer of gaming platforms and electronic lottery
solutions and lottery terminals, production, sales

NOVOMATIC Americas Holding Inc.
(USA, 100 %) sales

NOVOMATIC Group

ACE Casino Holding AG

Gryphon Invest AG
(Switzerland, 100 %)

European Data
Project s.r.o. (EDP)
(Czech Republic, 100 %)
production operations,
casino and gaming
machine operations

ATSI S.A. Advanced
Technology Systems
International
(Poland, 82 %)
technology center

NOVOMATIC AG Group

The NOVOMATIC AG Group is a
part of the NOVOMATIC Group
and includes the main subsidia-
ries listed here. In addition to
this, the NOVOMATIC AG Group
is active in Macedonia, Romania,
Croatia and other CEE and SEE
countries through subsidiaries.
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In our 2014 CSR Report or online at www.novomatic.com/csr/en, you will find extensive information as well as targets and
measures related to our commitment to sustainability.

In order to improve readability, some terminology is used only in its masculine form. Nevertheless, all passages refer equally to members of both genders.



» OVERVIEW OF THE

NOVOMATIC GROUP

REVENUES: MORE THAN
EUR 3.8 BILLION

EMPLOYEES IN AUSTRIA:
OVER 3,300

EMPLOYEES WORLDWIDE:
MORE THAN 23,000

EXPORT RATE: 98%

10 production locations in 7 countries,
17 technology centers in 10 countries

PROGRAMMING HOURS:
OVER 300,000 PER YEAR

Registered IP trademark rights: 3,250



GAMING TERMINALS
IN OPERATION: 232,000

CABLE PRODUCTION:
ABOUT 9,000 KM PER YEAR -
55 M OF CABLES PER GAMING TERMINAL

ASSEMBLY TIME PER
GAMING TERMINAL:
APPROXIMATELY 6.5 HOURS

INDIVIDUAL PARTS PER GAMING TERMINAL:
APPROXIMATELY 250

SURFACE AREA OF
GUMPOLDSKIRCHEN HQ:
120,000 M2

JOINERY: 4,300 M2

One of the largest joineries in Eastern Austria

GREENTUBE: AROUND
23 MILLION REGISTERED
CUSTOMERS
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» GROWING SUCCES
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IN ITS RELATIVELY SHORT 34-YEAR HISTORY,
THE NOVOMATIC GROUP HAS BECOME ONE OF
THE TOP PLAYERS IN THE GAMING INDUSTRY AND
THE CLEAR NUMBER ONE IN EUROPE.
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ACQUISITION

Crown Gaming S.A.C., Peru

2013

ACQUISITION

of the majority share in
Astra Games Litd.,
Great Britain

2004

BONDS

Corporate bond with a volume
of EUR 250 million

MARKET ENTRY

Netherlands with VLTs in Romania

ACQUISITION
I-New Unified Mobile Solutions AG,
Austria

2014

UNIFIED MOBILE SOLUTIONS

REVOLUTION

LOWEN Entertainment GmbH
revolutionizes the German
gaming market with its new
multi-game concept NOVOLINE

2006

Niki Lauda becomes NOVOMATIC brand ambassador

BOND

Corporate Bond with a volume of EUR 200 million

INAUGURATION

Casino Hotel FlaminGO, Macedonia
ESTABLISHMENT
Novo Gaming Netherlands B.V., Netherlands

Novo Lottery Solutions GmbH, Austria
member of WLA, EL, CIBELAE and NASPL

‘;,’ NOVOMATIC

LOTTERY SOLUTIONS

Extreme Live Gaming Ltd., Great Britain
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Eurocoin Gaming B.V., JVH exploitatie,
Netherlands

Betware Holding hf., Iceland
development and sale of
state-of-the-art gaming platforms
and electronic lottery solutions
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ACQUISITIONS

Casino Tornado, Lithuania, 4 casinos

Luxury Leisure Ultd., Great Britain, Scotland

S.A.L. Leisure Ltd., Great Britain

GiGames S.L., Spain

SO.GE.M.A. S.p.A., Italy

Elam Group Electronic Amusement B.V., Netherlands

MARKET ENTRY

Israel, lllinois, Costa Rica, Honduras, Guatemala
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"Our efforts to further strengthen the Group
through optimization measures have proven to be the right
strategy in especially challenging economic times.”

Professor Johann F. Graf

Dear Ladies and Gentlemen,

With annual revenues of about EUR 2 billion, NOVOMATIC AG
Group has just completed the most successful fiscal year in its
corporate history. Together with the two Swiss sister holding
companies ACE Casino Holding AG and Gryphon Invest AG, the
NOVOMATIC Group was for the first time ever able to achieve
joint cumulative revenues of more than EUR 3.8 billion.

| am very pleased with these successes. Not only because we
achieved excellent results during 2014, but also because the
NOVOMATIC AG Group was able to increase its number of
employees by 14.2 percent during the reporting period. The
efforts that we all put in during the past few years, aimed at
further strengthening the Group through optimization measures
and increased efficiency to guide us through especially chal-
lenging economic times, have therefore proven to be the right
strategy.

NOVOMATIC, Europe’s largest gaming technology group and
one of the top players in the global gaming industry, has con-
tinued on its impressive road to success. The number of fully
consolidated companies covered by this annual report docu-
ments the momentum of our internal growth: in 2014, the
number of companies included in the scope of consolidation
increased to 178.

NOVOMATIC has always stood for innovation. As a trendsetter
for the gaming industry, we continued the further development
of our products and system solutions during fiscal year 2014.
In addition to this, we strengthened our position in important
markets — not least through further acquisitions. And in our
Austrian home market, we received two casino licenses that

will hopefully soon take legal effect.

From our position as a fully integrated industry player, being a
producer of innovative gaming equipment and lottery solutions
and a provider of service-oriented gaming services via all chan-
nels as well of as state-of-the-art sports betting offerings, | look
to the future with confidence.

Alongside sophisticated technology, it is above all our highly
qualified employees who provide the basis for our long-term
success — each and every one of the now more than 23,000
members of our NOVOMATIC family. They all play the decisive
role. For | am fully convinced that the most important decisi-
ons a company can make always relate to people.

Gumpoldskirchen, April 2015

Johann F. GRAF
Founder and majority shareholder

NOVOMATIC Annual Report 2014
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”In the course of our activities within a sensitive
business area, we have always attached utmost
Importance to a strong sense of responsibility.”

Dear Ladies and Gentlemen,

During the 2014 fiscal year, NOVOMATIC AG Group was able to
increase its sales revenues — both organically and through acqui-
sitions — by 17.4 percent to a record high of EUR 1,977.6 m —
the strongest-ever performance in our short 34-year history. The
largest increase was achieved in the area of operations, where
revenues grew by 19.6 percent to EUR 1,155.4 m. This was
achieved not only through acquisitions (for example in the United
Kingdom, the Netherlands and Macedonia), but also through the
very successful performance of Group companies in two of Euro-
pe’s most important gaming markets, Germany and lItaly.

The revenues achieved in the Gaming Technology segment also
rose considerably to EUR 805.2 m (2013: EUR 712.3 m). In the
future, we will be increasing our focus on Spain, one of our four
most important target markets in Europe: with the acquisition
of GiGames, the third-largest production and sales company for
gaming terminals in Spain, the end of 2014 saw us establish a
strong market position in all of the core segments of the Spanish
gaming industry. The areas of online, mobile and lottery solutions
were also given further reinforcement. As a gaming technology
group with global operations, our goal is to provide a complete
range of offerings that covers all segments of our industry.

- -\\

Mag. Harald NEUMANN DI Ryszard PRESCH
CEO Deputy CEO

This “multi-channel” strategy allows consumers to play any game
either terrestrially (i.e. via gaming terminals at gaming facilities),

online or via mobile devices.

During the reporting period, NOVOMATIC was able to enhance
its position as an attractive employer. The company also once
again improved its position within the ranking of compa-
nies with the most valuable brands. In the brand value study
“eurobrand Austria 2014,” we took the third place with a brand
value of EUR 2,621 m (representing an 8.2 percent increase).
NOVOMATIC is furthermore the only Austrian company that has
been able to consistently increase its brand value year after year,
ever since this analysis report was established.

Finally, in the area of corporate social responsibility (CSR), we
have continued developing our strategy for sustainability. In the
course of our activities within a sensitive business area, we have
always attached utmost importance to a strong sense of respon-
sibility. This is documented in our CSR report — as evidence that
it is very well possible to reconcile social commitment, respon-

sible corporate governance and economic success.

Gumpoldskirchen, April 2015

L

A~

Mag. Thomas GRAF Mag. Peter STEIN
CTO CFO

NOVOMATIC Annual Report 2014
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ICE Totally Gaming 2015

“Winning Technology” made in Austria is more than just a slogan
— for the NOVOMATIC Group it is a firmly-held belief. Founded in
Gumpoldskirchen in 1980 by the industrialist Prof. Johann F. Graf,
NOVOMATIC, consisting of NOVOMATIC AG as well as its two Swiss

sister holding companies ACE Casino Holding AG and Gryphon

Invest AG, can look back upon an unparalleled success story.

16

34 years later, NOVOMATIC is not only a globally operating group
of companies with activities in 80 countries and its own operating
locations in around 50 of them, but also Europe’s largest gaming
technology group. The foundation for its worldwide success can be
found in its threefold strategy: as a producer of high-tech gaming
equipment, an operator of approximately 1,500 electronic casinos,
regular casinos and sports betting facilities worldwide, and as a
technology and service partner in the lottery segment. NOVOMATIC
is a one-stop provider covering the entire spectrum of gaming. The
NOVOMATIC Group boasts an extraordinary degree of vertical integ-
ration of more than 90 percent. This leads to a unique competitive
advantage which is consistently leveraged via the Group’s interlin-

NOVOMATIC Annual Report 2014




ked research and development technology centers around the glo-
be. It also allows the entire Group to realize considerable synergies.

The core of NOVOMATIC's success story has always been the
Group’s unique innovative strength. That is why research and
development has such a high priority within the Group. Austrian

Gaming Industries GmbH (AGI), the Group’s flagship producing

company, is known not only for its outstanding workmanship and
state-of-the-art products, but has also established itself as the world
market and technology leader in the construction of gaming ter-
minals. Its annual investments in research and development, well
above the industry average, truly pay off in practical operations. The

17

17 technology centers in ten countries and ten production loca-
tions in seven countries play a crucial role in the development of
innovative technologies, system solutions and promising products
for the online and mobile gaming segment. In the online segment,
subsidiary Greentube Internet Entertainment Solutions GmbH
plays a central role in achieving additional diversification. This
company is a leading provider and operator of online gaming
and social gaming services in Europe, the U.S. and Australasia.
In the operational business segment, the NOVOMATIC Group in-
creased the number of gaming terminals operated to 232,000
units during the year under review. This includes both gaming
terminals operated via rental models and those located in the

NOVOMATIC Annual Report 2014




Active worldwide for ,,winning technology*

more than 1,500 Group-owned gaming facilities worldwide, in-
cluding casinos, sports betting facilities and electronic casinos.
In Austria, subsidiary ADMIRAL Casinos & Entertainment AG
(ACE) is in charge of the operation of 111 (as of January 2015)
electronic casinos in Lower Austria, Upper Austria, Burgenland
and Carinthia. By the end of 2014, the company had also ap-
plied for licenses for the operation of up to 1,012 further gaming
terminals in Styria. The decision on this application is expec-
ted during the first half of 2015. In addition to this, ADMIRAL
Sportwetten GmbH — the Austrian market leader for sports bet-
ting facilities — operates a total of 200 locations in the domestic
market alone. And the identically named German subsidiary was
likewise able to further expand its competencies during 2014.
Alongside the development of high-tech gaming equipment and
the operation of casinos, electronic casinos and sports betting
outlets, the NOVOMATIC Group has also established itself as a
content provider for licensed online and offline providers exclu-
sively in regulated markets. And with its entry into lottery tech-
nology, the Group took the ultimate step toward full integration
in 2013. During the 2014 fiscal year, NOVOMATIC was able to
successfully expand its competencies in this segment with the
establishment of NOVOMATIC Lottery Solutions.

With all this, the NOVOMATIC Group is positioned for steady,
controlled and sustainable growth and will continue to consis-
tently pursue this successful strategy in the years to come. The
core markets include, in particular, the member states of the
European Union, as well as Central, Eastern and South Eastern
Europe. With its early commitment, the Group has established,
expanded and maintained an excellent position in these coun-
tries. Apart from further increasing market share in these re-
gions, the focus is also on markets with long-term stable growth
prospects such as Latin America and Asia, as well as the United
States, where NOVOMATIC has been active for three years. With
its pioneering position — not only as a producer and operator, but
also as a trendsetter in the area of online gaming with an output
of more than 100 new games per year — the Group is well-equip-
ped to handle the various market-specific requirements. And a
stable business model, which includes gaming terminal rental,
makes a strong contribution to securing our long-term success.

NOVOMATIC Annual Report 2014
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NOVOMATIC provides its products and services only in regula-
ted markets with clear regulatory and legal frameworks. This
has always had the highest priority for NOVOMATIC and has
proven to be of great value in ensuring continued and stable
growth. It follows that pursuing the highest possible degree of
legal certainty represents a central and fundamental principle
that underlies the business transactions engaged in by the en-
tire NOVOMATIC Group.

NOVOMATIC advocates social responsibility and strict statu-
tory regulations with regard to gaming at both the domestic
and the international level. Within the single European market,
gaming remains the only market segment for which the regula-
tions have still not been harmonized among the member states.
NOVOMATIC has therefore, in unison with numerous findings
of the European Court of Justice over the past few years, been
demanding harmonization of this segment as soon as possible.

The ADMIRAL Card is part of a technologically advanced and secure access
system that NOVOMATIC is using to set new standards throughout Europe.

Basic requirements include a transparent licensing process for
providers, the implementation of player protection measures in
accordance with the highest standards, and measures aimed at
combating crime and preventing money-laundering.

With the amendments to the federal Austrian Gaming Act pas-
sed in 2010 and the newly enacted state laws for machine
gaming in Lower Austria, Upper Austria, Carinthia, Burgenland
and Styria, a basis for legal and player protection-focused busi-
ness practices by market participants in the field of fixed-loca-

19

tion gaming was created. Effective regulatory measures to pre-
vent illegal gaming were also put in place.

In this context, the protection of data is an important issue:
the operating subsidiary ADMIRAL Casinos & Entertainment
AG has an information security management system (ISMS) in
place which is certified according to the security standard 1SO
27001. In early 2015, this system passed its recertification
with flying colors. An ISMS that adheres to this standard must
include various security components, especially measures to
ensure access control and data encryption. The ADMIRAL Card
itself received the European privacy seal EuroPriSe and was
successfully recertified in the fourth quarter of 2014.

On 31 December 2014, all gaming terminals operated by
NOVOMATIC AG'’s subsidiaries active in Vienna under valid
licenses granted in accordance with the Viennese Events Act
(Veranstaltungsgesetz) were decommissioned. NOVOMATIC
was forced to take this precautionary measure as, contrary to
the opinion of leading national experts on constitutional law,
the authorities threatened strict enforcement measures against
the operation of the devices prior to the turn of the year. The
Constitutional Court declared its own legal view on this matter
in a decision dated 12 March 2015.

The process for the issue of the remaining three casino conces-
sions in Austria is still awaiting a decision by the Federal Admi-
nistrative Court due to a complaint brought forward by a com-
petitor. But during the second quarter of 2015, NOVOMATIC
does expect confirmation of the first-instance decision by the
Federal Ministry of Finance to grant two concessions (one for
Vienna and one for Bruck a. d. Leitha in Lower Austria) to
ADMIRAL Casinos & Entertainment AG following a thorough
and transparent selection procedure.

In the U.S., where the company has already been awarded a
gaming license in Illinois, NOVOMATIC will continue to suc-
cessfully face the challenge of operating under what are ar-
guably the strictest regulatory conditions anywhere while in-
tensifying its efforts to expand its business activities in the
U.S. by applying for various further licenses granted by various
states. The Group expects that the near future will also bring
changes to the regulatory environments of other countries, both
within and outside the EU.

NOVOMATIC Annual Report 2014



NOVOMATIC Biometrics System™ (NBS)

Thanks to its 17 technology centers in ten countries, the
NOVOMATIC Group is a pioneer in the development of inno-
vative products and system solutions in the area of gaming.
The Group’s development activities focus both on “Distributed
Gaming Solutions” and on gaming content and application

software. The developed software system solutions include ma-

nagement information systems, ticketing and smartcard sys-
tems, access systems, video lottery systems, biometric player
recognition, links to government regulators, player protection
programs, “gaming as a service,” online and mobile gaming
system solutions, and jackpot systems, as well as multiplayer

20

and community gaming systems, to name but a few of the more
important ones. Both modular software architecture and intero-
perability of the various developments are crucially important.

Development activities should be equally efficient for both
homogenous markets and highly specialized niche markets.
This is ensured by open platform architecture and development
teams that are specialized in individual market segments.
The open platform infrastructure allows for the integration of
third-party providers and their gaming applications through a
specially developed software development kit in order to be
able to satisfy market needs in a better and faster manner.

In developing the newest generation of cabinet variants and
models, which kick off industry trends, industrial design is an
extremely important factor. Innovations in terms of hardware

include new and ergonomic cabinet designs for casino, video

NOVOMATIC Annual Report 2014
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lottery and AWP (amusement with prizes) gaming markets with
control possible via up to five monitors, roulette facilities with
state-of-the-art ball ejection mechanisms, the use of state-of-
the-art curved displays with a size of up to 65 inches to simu-
late special effects such as roller strip extensions and novel ga-
mes, VIP terminals with giant screen technology, and dynamic
lighting effects based on LED technology. In terms of data se-
curity, increasing emphasis is being placed on proprietary phy-
sical random number generators using quantum mechanics.

New categories of game features included in the portfolio are
“Allpay,” “ExtraBet,” “Quattro,” “Reel Refill,” "Fixed Wilds,”
“Xtra Stax” and “WinWays,” to name just a few. Standalone
progressive jackpots (referred to as “SAP Jackpots”) further
expand gaming offerings, as does a new Egyptian-themed

jackpot named “Kingdom of Ra.” Development is supported

by hardware and software development teams in Austria, Ger-

21

many, Great Britain, Iceland, the Netherlands, Spain, Russia,
Argentina, Canada and Poland, working either in-house or in
a Group-related capacity, as well as by exclusive partnerships
with developers in Slovenia, Greece, the USA and Australia.
The global importance of intellectual property protection is on
the rise. With more than 3,250 IP trademarks registered wor-
Idwide and in excess of 100 registrations per year, this area
is paid special attention. The Group is constantly developing
new products and product variants, resulting not insignificant-
ly in over 300 new gaming variants per year. With the help
of software development kits (SDK), it is possible for games
developed by third parties (who use this SDK) to be added to
the portfolio immediately.

NOVOMATIC’s innovative prowess receives frequent public
recognition in the form of awards.

NOVOMATIC Annual Report 2014
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NOVOSTAR® V.I.P.

NOVOMATIC's wholly owned subsidiary Austrian Gaming Indus-
tries GmbH (AGI) acts as the Group’s manufacturing flagship
and is a leading international provider of a comprehensive port-
folio of electronic gaming terminals and technology solutions
that spans all segments of the industry. Before being introduced
into the international markets, all products undergo thorough
test runs at selected casinos and electronic casinos owned by
the NOVOMATIC Group. This strategy guarantees that the only
developments to reach the market are well-engineered and have
already proven their reliability and attractiveness to customers
in practice.

In February of 2014, the Excel Exhibition Centre in London hos-
ted ICE Totally Gaming for the second time. This trade show is
considered the most important gaming exhibition in the world
and an important meeting place for the global gaming indust-
ry. The exhibition’s new floor plan, which for this year’'s event
included areas in both the Southern and the Northern Hall of
the ExCel Exhibition Centre, shows NOVOMATIC to have been
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the largest exhibitor with a prominently placed showcase area
encompassing 4,500 square meters. The trade show stand stret-
ched from the Southern Hall’'s entrance down through the entire
depth of the exhibition venue. This huge amount of floor space
was required in order to allow NOVOMATIC to present the pro-
ducts and system solutions offered by its many subsidiaries to
the London audience.

The highlights of the exhibition included the new cabinet
NOVOSTAR® V.I.P., which in the further course of the year lived
up to its self-confident name with an excellent market intro-
duction, a number of new games and multi-game mixes for the
current platforms Coolfire™ [l and NOVO LINE™ |Interactive,
the new Panther Roulette™ and Panther Roulette II™ as suc-
cessors of the innovative Pinball Roulette, electronic live ga-

mes, and also a product presentation for NOVOMATIC Biometric
Systems™ (NBS).

Thanks to an interdisciplinary development project oriented to-
ward the long term that involved several different NOVOMATIC
technology centers throughout Europe, the Group is now the
first gaming technology provider in the world to have created

the preconditions for a comprehensive registration and payment

NOVOMATIC Annual Report 2014
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system supported by biometrics. More than 50 new gaming
titles were launched at the London trade show, either as single
games or as part of a sophisticated gaming mix — a new record
for NOVOMATIC.

With its futuristic cabinet design and numerous new featu-
res, the NOVOSTAR® V.I.P. housing took center stage among
2014’s new product developments. The unique FLIPSCREEN®
feature sported by the original NOVOSTAR® SL was retained.
In addition to this, the NOVOSTAR® V.I.P. is equipped with an
enormous 50-inch screen for panoramic gaming fun mounted at
an ergonomically ideal distance. The accompanying Crown V.I.P.
chair with integrated sound system completes a very special
V.1.P. gaming experience.

NOVOMATIC Remote Play™ is a mobile and secure tablet/PC
gaming solution offering casino operators new possibilities in
terms of comfort, service and mobility. Using the casino’s own
tablets, guests are able to play their favorite NOVOMATIC NOVO
LINE™ games anywhere within the reach of the casino’s WiFi
network. Meanwhile, they can move freely throughout the buil-
ding, for example to the smoking area, the lounge, the bar or the
restaurant.

The area of online gaming is one of the fastest-growing sec-
tors — not least because new technological innovations and
developments are continuously being introduced into the mar-
ket. More and more capable end devices, including versatile
smartphones and tablet computers, offer new opportunities
for consumers while at the same time creating completely
new challenges for providers. The NOVOMATIC Group’s online
specialist Greentube Internet Entertainment Solutions GmbH
takes on all these challenges head first, working tirelessly to
further develop successful products. Greentube is not only one
of Europe’s leading B2B providers for online gaming solutions,
but also one of the leading social gaming operators in Europe,
the U.S. and Australasia. Its comprehensive portfolio focuses
in particular on casino games, poker, games of skill and bingo,
as well as free multi-player 3D download games.

thal.leznge roduct site
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Greentube markets its products in four main segments:

Several B2B service locations are tasked with the imple-
mentation of content licensing. Such licenses are granted to
third-party providers operating exclusively in regulated mar-
kets. The company’s customers include industry giants such
as Sky, Ladbrokes and the Rank Group in Great Britain, as well
as further international players. Important aggregators include
Openbet and Amaya.

In Italy, where Greentube has been present with its own license
and corresponding offerings since 2012, an exemplary regula-
ted market has developed over the past few years. And in ad-
dition to having also obtained a license in the German federal
state of Schleswig-Holstein, Greentube furthermore now holds
local licenses in Great Britain and Spain. We are currently wor-
king on market entries in several other European countries that
are in the process of introducing new regulations.

The development of mobile gaming clients for the widest pos-
sible selection of end devices is proceeding at a tremendous
pace. Greentube is now capable of bringing NOVOMATIC pro-
ducts to market for i0S, Android and on the basis of HTML 5
technology, and has already integrated a corresponding portfo-
lio into the existing sales channels.

And now, the use of the NOVOMATIC gaming portfolio has

also established itself in the area of so-called “social ga-

ming” across all the media channels described above. In this

Novomaric

—— ITALJA -

extremely popular segment, games are played exclusively for
entertainment purposes, i.e. without any payout of winnings.
Therefore, these services also allow us to reach markets where
the online gaming sector has not yet been regulated. In these
markets, Greentube is present with popular brands such as Ga-
metwist and Pharaoh’s Way.

Greentube’s multi-channel strategy combines online, mobile
and server-based gaming, offering customers a comprehensive
and networked gaming portfolio. In addition to this, Greentube
is also able to provide a comprehensive range of games of skill
that includes market-specific content and is also available on
mobile platforms.

To complement organic growth, specifically targeted company
acquisitions were carried out during 2014 in order to improve
the Group’s market position in the areas of mobile and social
gaming.

e
Niki Lauda V|S|t|ng the NOVOMATIC headquarters in Rimini (Italy) for the annual in-house exhibition
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In addition to this, NOVOMATIC was able to strengthen its po-
sition in further core markets in Central, Eastern and South
Eastern Europe. In Germany, for example, NOVOMATIC enjoys

a stable position with its three subsidiaries Extra Games Enter-
tainment GmbH, BPA Freizeit- und Unterhaltungsbetriebe
The NOVOMATIC Group operates more than 1,500 gaming fa- GmbH, and ADMIRAL Play GmbH, which were able to achieve

cilities worldwide: electronic casinos, casinos with live gaming very positive revenue development despite the market environ-
activities, and sports betting facilities. They all stand not only ment being challenging due to further legal restrictions. In ad-
for the finest entertainment and service at the highest level, dition to this, NOVOMATIC also operates a total of seven casi-
but also for innovative products and system solutions. nos in Germany, including Spielbank Berlin at the Potsdamer

Platz. This venerable casino generates the highest revenues of
Through its subsidiaries Austrian Gaming Industries GmbH any casino in Germany and welcomes more than 2,000 guests
(AGIl) and ADMIRAL Casinos & Entertainment AG (ACE), daily. Its gaming area spans 11,000 square meters on four
NOVOMATIC was once again able to enhance its position as floors.
a leading operator of electronic casinos and thereby defend
its market leadership in Europe during the 2014 fiscal year. In Italy, Europe’s largest gaming market, the number of electro-
NOVOMATIC operates modern electronic casinos throughout nic casino locations was once again increased during the past
Europe via subsidiaries. In Austria, for example, ACE is respon- fiscal year. A noteworthy fact is that NOVOMATIC is the only

sible for the operation of a total of 111 facilities (as of January company to supply all Italian concessionaires with video lottery
2015) in Lower Austria, Upper Austria, Carinthia and Burgen- terminals (VLTs), making it the Italian market leader with more
land. 50 of these locations were inaugurated during fiscal year than 24,000 VLTs in operation. The same applies in Romania,
2014 alone. In total, ACE thus operates more than 2,000 ga- where a partnership with the Romanian state lottery, Loteria
ming terminals throughout Austria. All of these terminals have Romania, will provides for the eventual operation of 10,000
been successfully connected to the Federal Data Processing VLTs. In Great Britain, where gaming has a long-standing tra-
Center via a permanent, real-time link. dition as a popular leisure activity, the Astra Gaming Group

— comprised of Gamestec Leisure, Bell-Fruit Games, Mazooma
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Interactive and RLMS Sales — is among the country’s largest
producers and operators. In June of 2014, the Group was able
to successfully enhance its market position with the acquisiti-

on of Luxury Leisure, which operates a total of 81 gaming cen-

ters as well as one family entertainment center. Further 2014
highlights included acquisitions in Lithuania and Macedonia:
the very beginning of 2014 saw acquisition of Casino Tornado,
which operates a total of four locations in Lithuania. And in
March, the Casino Hotel FlaminGO in Macedonia was inaugura-
ted. With this casino and hotel complex, which is located near
the border to Greece, NOVOMATIC has created a new leisure

27

Live Casino ADMIRAL Mendrisio

and entertainment attraction for the region. With approximately
450 gaming devices, 30 live tables, and a five-star hotel, the
FlaminGO provides an attractive offering for its guests, most of
whom are visitors from Greece.

NOVOMATIC’s flagships in the casino segment also include
the Swiss casinos in Mendrisio, Locarno and Bad Ragaz, as
well as numerous casinos in the Czech Republic such as Casi-
no ADMIRAL Colosseum in Hate.
enjoy some of the strongest revenues within their respective

All of these establishments

regions.
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True to its company philosophy of “building trust through
bookmaking competency, payment security and respectabili-
ty,” ADMIRAL Sportwetten is a competent provider of enter-
taining betting services via betting establishments, online, via
mobile devices, as well as increasingly via innovative sports
betting terminals. This wholly owned subsidiary of NOVOMATIC
AG was founded in 1991 and rapidly managed to conquer a
market share of more than 50 percent in Austria, making it the
clear number one within the Austrian sports betting facilities
business. Today, ADMIRAL Sportwetten operates 200 locations
throughout all nine federal states either on its own or in coope-
ration with franchise partners.

ADMIRAL's bookmaking team, which analyzes sports news,
observes the offerings, and subsequently offers the attractive
ADMIRAL odds for countless sporting events, made a signi-
ficant contribution to the company’s success. An important
contribution is also made by the company’s internal risk ma-
nagement team.

The trend toward live betting was once more one of the do-
minating themes of the 2014 fiscal year. For this segment,
however, ADMIRAL Sportwetten has introduced voluntary
self-limitation. In addition to this, the market segments Inter-
net and mobile continued their positive development. On the
basis of its on-site betting business, the company had already
established a successful online presence ever since 2001. And
with more than 100,000 registered customers, its online basis
is also very strong. As a complementary offering, the ADMIRAL
To Go! app is available at the App and Play Store for any smart-
phone. Over the past few years, the company has also enjoyed
success in the neighboring country of Germany. In the federal
state of Schleswig-Holstein, ADMIRAL Sportwetten (based in
Rellingen) received a license not just for the organization and
sales of online sports bets, but also for stationary sales acti-
vities. And in March of 2014, the first ADMIRAL facility in
Schleswig-Holstein opened its doors, an event followed by in-
auguration of a facility in Libeck in October 2014.

In September of 2014, the Hessian Ministry of the Interior
awarded ADMIRAL Sportwetten’s Austrian and German subsi-
diaries one each of the altogether 20 licenses it issues for the
provision of online sports betting services.

ADMIRAL sports bets ,,Bet You Win!“
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LOTTERY SOLUTIONS

NOVOMATIC is continuously expanding its competence in
terms of lottery services. In this field, the Group leverages its
own experience as well as the comprehensive know-how of Ice-
landic lottery technology provider Betware hf.

As an integrated gaming technology group, NOVOMATIC always
strives to continuously expand its competencies in all areas of
modern gaming. With its November 2013 acquisition of Bet-
ware Holding hf., an Icelandic pioneer in the field of lottery
technology, NOVOMATIC finally took the ultimate step toward
full integration.

A logical consequence of this development is the continued ex-
pansion of our presence in the classic lottery segment: with the
establishment of its subsidiary NOVOMATIC Lottery Solutions
(NLS) in mid-2014, the Group has now bundled its lottery
competence in one place. Thanks to the combined resources,
experience and know-how of NOVOMATIC and Betware, NLS
can offer any lottery operator a full-spectrum solution for all sa-

les channels, including online, mobile and terrestrial solutions.

Since July of 2014, NOVOMATIC can also count itself among
the members of the three most important lottery associations
worldwide: the World Lottery Association (WLA), the European
Lotteries (EL), as well as the Corporacion Iberoamericana De
Loterias Y Apuestas De Estado (CIBELAE). The World Lottery

29

Association is a worldwide member-based organization that
promotes for the interests of the state lottery companies by
advocating the highest ethical principles and supporting its
members in achieving their visions. As one of its most recent
members, NOVOMATIC was recognized as a Gold Contributor.
With this, the Group has proven not only that it is one of the
industry’s leading international players, but also that it com-
plies with the WLA’s high standards with regard to corporate
and social responsibility. The European Lotteries, an umbrella
organization for national lotteries, has also recognized these ef-
forts and rewarded them with the status of Associate Member.
The CIBELAE, an association of lotteries in Latin America, has
furthermore accepted NOVOMATIC as a STAR Provider (“pro-
vedor estrella”).

In the fall of 2014, NOVOMATIC signed a seven-year contract
with the Israeli national lottery Mifal Hapais for the provision of
video lottery technology. The solution to be provided includes
a central system as well as 150 retailer terminals and 500
gaming terminals of the latest video lottery terminal genera-
tion. The NOVOMATIC Group’s innovations and developments
meet with great interest in the international marketplace, as
demonstrated at the World Lottery Summit 2014 in Rome as
well as the annual conference of the North American Asso-
ciation of State and Provincial Lotteries (NASPL) in Atlantic
City. NLS had its own trade show stand at both events, and its
products and solutions left a lasting impression among visitors,
customers and partners alike.
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1. Purpose of the Business and Strategy

NOVOMATIC! is a globally operating, integrated gaming technology and entertainment group with more than 30 years of experi-
ence as a producer of innovative high-tech gaming equipment. The Group develops, produces and sells gaming products, lottery
technology solutions and networked system solutions for domestic and international gaming and betting markets. NOVOMATIC also
operates more than 1,200 gaming facilities worldwide. Apart from automated casinos and sports betting outlets, it is for the most
part casinos that have been becoming increasingly important in this business segment.

In addition to developing gaming equipment, the NOVOMATIC Group has established itself as a game content provider for licensed
online and offline gaming providers and as an operator of online gaming platforms. The NOVOMATIC Group is aware of its consider-
able social responsibility and pursues its business activities exclusively in markets with a clearly defined legal framework.

NOVOMATIC’s dual strategy as a manufacturer of state-of-the-art gaming equipment and as an operator of gaming facilities has
contributed significantly to the company’s success since its establishment. With this integrated approach, the Group is able to
introduce newly developed products into the marketplace very quickly, gain insights into their potential success, and subsequently

influence the development of new products in a goal-oriented manner.

2. Economic Conditions
Macroeconomic Development

During 2014, the global economic recovery process remained more subdued than had previously been expected. As in the prece-
ding years, the expansion of the global economy remained below the long-term trend, resulting in only a moderate increase in gross
domestic product (GDP) of 3.3 percent?. While the United States and Great Britain, two of the leading developed countries, were
able to achieve a robust upswing, the rather muted general development was mainly due to disappointing economic dynamics in
the Eurozone as well as Japan. Monetary policy reflects this diverging position of the individual economies within the economic
cycle: while in the Anglo-Saxon region tapering of quantitative easing measures had already been initiated, the Eurozone and Japan

continue to pursue expansionary monetary policies.

D In this management report, the terms “NOVOMATIC,” “Group” and “NOVOMATIC Group” refer to the group of consolidated companies included in the consolidated financial statement
for NOVOMATIC AG.

2 According to the World Economic Outlook provided by the International Monetary Fund (IMF)
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Within the emerging market economies, a decrease in their potential for continued growth has been looming during the past few
years, with these economies’ respective individual development becoming more dependent on country-specific factors. Low com-
modity prices (due to reduced demand) dampen the growth prospects of emerging market countries that rely heavily on commodity
exports as a major source of income. Apart from Russia, it is in particular Latin America that is strongly affected by this develop-
ment. During 2014, this region posted growth of merely 1.2 percent. And Brazil, with a growth rate of 0.1 percent, just barely
managed to avoid a recession. Apart from the high degree of dependence on income from commodity exports, this disappointing
development was due mainly to a lack of reforms and waning confidence among foreign investors.

At 7.4 percent, China’s growth during 2014 was slightly below the previous year’s level. In China, investment growth has weakened
considerably, mainly due to state-coordinated measures targeted at dampening credit growth. Private consumption, on the other
hand, is becoming more and more important — mainly as a result of rising real wages. The developments in the other Asian countries
diverge strongly. In total, however, this region is delivering stable growth.

With an increase of 2.4 percent, the United States was able to demonstrate positive growth momentum in 2014. This increase was
supported by several positive underlying conditions. While the U.S. Federal Reserve finally ended its purchases of fixed-income
assets in October of 2014, interest rates were not expected to rise until later in 2015. Monetary policy therefore still has an expan-
sive effect. Private consumption benefited from the rebound of the labor market, as well as the declining indebtedness of private
households. In addition to this, the decline in energy prices triggered by the shale gas boom supported the recovery of industry and
boosted the purchasing power of private households.

While the European Monetary Union was able to overcome the previous year’s recession, growth amounted to a meager 0.8 percent.
In particular, the economic weakness of large industrialized countries such as France and Italy proved a burden. Rather uplifting, on
the other hand, was the development of countries such as Spain, Ireland and Portugal, which had still been in the grips of recession
during the previous year. One aspect that remains a cause for concern is the situation regarding long-term and youth unemployment
in Europe, as well as the related weak consumer demand. In view of continued deflationary concerns as well as the poor level of
lending, the ECB’s Governing Council decided in June and September of 2014 to introduce further monetary policy measures. Apart
from lowering the base rate to 0.05 percent, the European Central Bank introduced a series of unconventional measures aimed at
stimulating lending activities. These measures are having a positive impact on long-term interest rates. Companies, however, are
remaining very cautious with their real investments in light of the prevailing uncertainties.

In a recently published analysis, the Institut fir héhere Studien (IHS) lowered its forecast of Austrian economic growth for 2014.
Instead of the 1.7 percent that had been expected at the beginning of the year, growth estimates now stand at 0.3 percent. As the
global economy failed to provide a positive impetus, the desired export growth remained below expectations. And in accordance with
the weak economy and the high degree of uncertainty regarding future economic development, the investment activities of Austrian
companies remain subdued. A factor that rendered the situation even more difficult was the fact that government budgets were
impacted by debt consolidation efforts as well as the measures taken to liquidate Hypo Alpe Adria AG (HETA). Private consumption,
which traditionally has a stabilizing effect on Austria’s economy, also remained cautious due to the moderate development of private
household incomes.

Development of the Gaming Market

In 2014, the global gaming market continued its growth. The growth figure of 3.5 percent was slightly above the previous year’s le-
vel. The analysts at GBGC (Global Betting and Gaming Consultants) have estimated that global gaming expenditures in 2014 came
in at USD 456 billion, compared to USD 440 billion the previous year. The strongest growth was recorded in the area of lotteries,
where an increase of 9.6 percent was achieved, while the casino sector as well as the market for gaming devices outside of casinos
(for example in electronic casinos or bars) remained below the long-term trend.
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The combined gaming market of Europe/Africa was able to achieve an increase of 2.7 percent during the reporting year. The stron-
gest growth rates were attained in the areas of bets (in particular sports bets) and lotteries. For the coming years, the analysts at
GBGC expect annual growth rates to average 2.3 percent. This development is supported by the trend towards stronger regulation
and liberalization in both online and terrestrial gaming.

The gaming market in Latin America and the Caribbean grew strongly during 2014, posting growth of 14.9 percent. Particularly the
lottery sector proved to be quite dynamic, recording an increase of 34.3 percent over the previous year. According to the experts at
GBGC, this market is set to nearly double in size by 2017.

The North American gaming market grew by 2.1 percent in 2014. With its share of 58 percent, the casino sector remains by far
the largest segment of the North American gaming industry. The liberalization of the gaming markets during the past few years has
resulted in numerous new casino projects. The main effect of these projects, however, has only been to squeeze competitors out of
the market. As a consequence, four casinos in Atlantic City had to shut down during 2014 alone.

The Asia-Pacific region once again recorded clear gains in 2014. At 3.1 percent, however, the increase in gaming expenditures
fell short of previous expectations. Macau, which had been enjoying a seemingly unstoppable ascent to become the world’s most
important gaming metropolis, suffered a considerable setback. An anti-corruption campaign on the Chinese mainland caused VIP
players, in particular, to avoid the casinos. This, in turn, touched off a continual decline in revenues from mid-2014 onwards. This
series of money-losing months, meanwhile, put pressure on the six casino operators listed on the Hong Kong Stock Exchange. They
ultimately saw their market capitalization drop by more than USD 100 billion. The remaining countries within this economic region,
on the other hand, are benefitting from this development, and thanks not least to increasing per capita income, considerable growth
rates in gaming expenditures are expected.

The most significant trend during 2014 was the massive increase in M&A activity within the gaming industry, in particular among
producers of gaming solutions. A key reason for this development is the stagnation of sales figures in the North American casino
market, as this necessitates the reduction of operating costs via the creation of synergies. The majority of these transactions are
financed through debt, resulting in a significant deterioration of the leverage ratios of the companies involved.

Apart from geographic expansion, another motivation for acquisitions has been the objective of rounding out product portfolios. For
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gaming companies acting on a global scale, it is becoming increasingly necessary to be able to provide a full-fledged offering of ga-
ming products, be it in the area of classic gaming devices, networked systems, lottery solutions or online games. In this context, the
“multi-channel” strategy that allows consumers to access the same content via terrestrial gaming (for example on gaming devices
at electronic casinos), online, and via mobile devices is becoming more and more important.

According to a study carried out by the consulting firm Juniper Research, the number of individuals using their mobile devices for
gaming will grow from 64 million in 2013 to 164 million by the year 2018. This rapid growth is owed not only to the increasing
market penetration of high-performance smartphones and tablets, but also to a change in gaming behavior. Due to the enhanced
availability offered by mobile offerings, consumers can play games anytime and anywhere. This turns gaming into an increasingly
spontaneous activity which requires little time and no longer needs to be planned in advance.

Mobile gaming is increasingly being influenced by so-called “social games.” These are interactive games that were originally em-
bedded in a social network such as Facebook, but are now also increasingly offered for mobile devices. Social casino games that
imitate casino gaming formats form a subset of this category. In contrast to classic gaming, however, social casino games do not
include the possibility of paying out winnings. Therefore, they are not subject to gaming legislation.

3. Business Performance
Significant Events during the Reporting Period

For NOVOMATIC, which was founded in 1980, fiscal year 2014 was the most successful year ever. Thanks to organic growth and ac-
quisitions, revenues increased to a historic level of EUR 1,977.6 million. At EUR 363.3 million, earnings before interest and taxes
(EBIT) also reached a record high. And the number of companies included in the scope of consolidation also serves to underscore
the NOVOMATIC Group’s growth dynamics. The number of fully consolidated companies increased from 168 (as of 31 December
2013) to 178 by the end of 2014.

Acquisitions and Disposals of Interests in Companies

On the one hand, acquisitions were carried out in order to attain or solidify market-leading positions in existing markets. On the
other hand, the acquisition strategy in the area of new technologies aimed at creating the basis for accelerated and sustainable
future growth.

In June of 2014, the NOVOMATIC Group acquired the assets of Luxury Leisure Unlimited as well as S.A.L. Leisure Limited, resul-
ting in the largest acquisition in the company’s history. The acquired companies operate more than 80 gaming locations in England
and Scotland and employ approximately 850 individuals. With this acquisition, NOVOMATIC’s market position in one of Europe’s
largest gaming markets was strengthened for the long term.

With the purchase of GIGAMES S.L., one of the most important Spanish producers of gaming devices, a strategically import-
ant acquisition was concluded in December of 2014. The objective of this transaction was to provide long-term support to the
NOVOMATIC Group’s market position in Spain.

In the Dutch gaming market, which NOVOMATIC had entered only recently, a further acquisition was made to enhance the
NOVOMATIC Group’s position within the market for machine placement, while at the same time allowing an entry into the country’s

gaming salon segment.

With the acquisition of the high-tech company Dazzletag Entertainment Ltd, a B2C provider of online casino and bingo products,
NOVOMATIC was again able to successfully expand its activities within the online gaming segment.
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And during 2014, the Group made the strategic decision to sell its stake in Monticello Grand Casino & Entertainment World, one of
the largest casinos in Latin America, to the former co-owner Sun International Limited. After the elimination of individual suspen-
sive conditions, the sale of the shares took legal effect in November of 2014.

Concessions

In June 2014, the Austrian Federal Ministry of Finance (BMF) granted its approval for the three remaining individual licenses for
the operation of casinos according to § 21 of the Austrian Gaming Act. As part of this, ADMIRAL Casinos & Entertainment AG, a
NOVOMATIC Group company, was awarded concessions for the locations Vienna North-East (Prater) and Lower Austria (Bruck an
der Leitha). At the time of preparation of this management report, the decisions had not yet taken legal effect due to a complaint
brought forward by a losing competitor.

As a precautionary measure, all gaming devices operated by subsidiaries of the NOVOMATIC Group active in Vienna were decom-
missioned on 31 December 2014. NOVOMATIC was forced to take this step, as the local authorities — contrary to the opinion of
leading experts on constitutional law — had threatened strict enforcement measures against the operation of the devices prior to
the turn of the year. From the beginning of the year 2015 onwards, therefore, legal certainty was not sufficient to warrant further
operation. The closure costs incurred due to decommissioning of the gaming devices at the affected locations are accounted for in
the consolidated financial statements for 2014.

Bond

As a frequent issuer, NOVOMATIC AG successfully placed another corporate bond with a volume of EUR 200 million in June of
2014. It has a maturity of seven years and an interest rate of 3 percent p.a. This transaction met with very high degree of interest
among investors, with particularly strong demand coming from retail investors, who accounted for approximately 62 percent of the
orders. The bond will be used mainly for the optimization of NOVOMATIC Group’s financing structure.

Consolidated Financial Statement for NOVOMATIC

NOVOMATIC AG’s consolidated financial statements have been prepared according to the reporting and measurement methods
stipulated by the IFRS (International Financial Reporting Standards).

PROFIT AND LOSS STATEMENT
Condensed Version with Selected Positions (in million EUR)

2014 2013 Difference in %
Sales revenue 1,684.1 17.4
Material cost and cost for purchased services -252.8 -235.5 7.3
Personnel costs -512.4 -431.3 18.8

Other operating expenses (including gaming taxes) -799.5 -755.3 5.8

EBITDA (= earnings before interest, taxes, depreciation and

amortization) 647.4 480.0 34.9
EBITDA margin in % 32.7 28.5
Depreciations and amortizations -284.1 -305.2 -6.9

EBIT (=operating profit) 363.3 174.8 107.8
Financial result 5.1 -68.9 -107.3
Earnings before taxes 368.4 105.9 247.8
Annual profit 276.9 55.1 402.2
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Earnings Position

During fiscal year 2014, the NOVOMATIC Group was able to increase its sales revenues by 17.4 percent to a historic record high of
EUR 1,977.6 million. The largest increase was achieved in the area of gaming machine revenues, which rose by 18.4 percent to EUR
883.5 million. Apart from the recent acquisitions in the United Kingdom, the Netherlands and Macedonia, the established companies

in Italy and Germany likewise contributed to this positive development.

Significant revenue growth was also achieved in rental revenues, which increased by EUR 45.7 million, as well as in sales revenues
(plus EUR 37.0 million), e-business revenues (plus EUR 29.2 million) and betting revenues (plus EUR 16.6 million). In line with
the increased sales revenues, material expenditures increased by EUR 17.3 million over the previous year. The inventories of finished
goods and work in progress grew by EUR 11.4 million during 2014.

The increase in personnel expenses to a total of EUR 512.4 million is due to the expansion during the years of 2013 and 2014. The
greatest changes were recorded in Great Britain, Italy and the Netherlands.

In terms of other operating expenses (including gaming taxes and betting fees), there was an increase to EUR 799.5 million in 2014.
The increases were mainly related to the expansion of business activities. The strongest increase was recorded for gaming taxes, which
rose by EUR 29.7 million or 21.0 percent. Further significant increases resulted from non-income-related taxes, advertising expen-
ses, and rental, lease and operating expenses. Meanwhile, other expenses declined considerably. During 2013, provisions related
to pending proceedings against an Italian Group company were made in the amount of EUR 47.3 million. During fiscal year 2014,
these provisions were used for their intended purpose. No further expenses with an impact on profit or loss were recorded in relation
to this matter.

Depreciations across the Group declined by EUR 21.1 million to EUR 284.1 million. This decline is mainly due to the high extraordi-
nary depreciation during 2013, which came about due to impairment tests carried out for the German and Italian gaming operations.
These adverse special items were no longer present to the same extent during the reporting year, thereby resulting in lower depreciation.

Earnings before interest, taxes, and depreciations and amortizations (EBITDA) increased significantly against the previous year, rising
by 34.9 percent to EUR 647.4 million. This corresponds to an EBITDA margin of 32.7 percent, compared to 28.5 percent in 2013.
Operating profit (EBIT) increased significantly, from EUR 174.8 million in the previous year to EUR 363.3 million, resulting in a
historic record high for NOVOMATIC.
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The financial result, at EUR 5.1 million, came in significantly above the previous year’s level of EUR -68.9 million. Apart from the
higher financial income due to the sale of the 50 percent share in Novosun S.A. in Chile as well as significantly lower exchange
rate losses, this positive result also reflected the negative one-time effect of impairment charges recorded in 2013 in relationship
to TAP daily Vertriebs GmbH. In 2014, no such charges were incurred.

After consideration of tax expenses amounting to EUR 91.4 million, the Group was left with an annual profit of EUR 276.9 million
for 2014.

Assets Position

The balance sheet total rose by EUR 270.0 million compared to the 31 December 2013 figure, amounting to EUR 2,631.4 million
as of 31 December 2014. In terms of non-current assets, intangible assets increased by EUR 88.7 million to EUR 437.2 million.
This increase is largely due to the newly acquired companies in Great Britain, Malta, the Netherlands and Spain.

Property, plant and equipment remained almost unchanged at EUR 799.0 million, compared with EUR 810.3 million for the pre-
vious year. A major change pertains to the item “Investments in associated companies.” Due to the sale of the 50 percent stake in
Novosun S.A. in Chile, this item declined by EUR 76.6 million.

Current assets increased from EUR 878.3 million to EUR 1,153.5 million during 2014. While the value of inventories increased
only slightly, trade receivables rose significantly by 26.8 percent to EUR 170.8 million, in particular due to the acquisition of
GIGAMES S.L. in Spain.

The largest change relating to current assets was in terms of cash and cash equivalents. Compared to the previous year, cash and
cash equivalents increased by EUR 209.6 million to EUR 627.2 million by the end of 2014. Apart from return flows from the sale
of the 50 percent stake in Novosun S.A. in Chile, this position also included liquid assets saved up to repay the bond due to mature
in January of 2015.

BALANCE SHEET
Condensed Version (in million EUR)

2014 2013 Difference in %
Non-current assets 1,477.9 1,483.1 -0.4
Current assets 1,153.5 878.3 31.3
Balance sheet total 2,631.4 2,361.4 11.4
Equity 1,171.6 952.4 23.0
Non-current liabilities and provisions 788.6 965.1 -18.3
Current liabilities and provisions 671.2 443.9 51.2
Balance sheet total 2,631.4 2,361.4 11.4

During the reporting period, equity capital rose by EUR 219.2 million to EUR 1,171.6 million, of which EUR 45.7 million consisted
of other shareholders’ shares. In addition to this, equity capital is comprised of the registered capital of NOVOMATIC AG (amounting
to EUR 26.0 million), the capital reserves (amounting to EUR 1.0 million), retained earnings (amounting to EUR 1,139.3 million),
the valuation reserve as per IAS 39 (amounting to EUR -9.4 million) and the currency translation adjustment (amounting to EUR
-30.9 million). As of the reporting year’s balance sheet date, the equity ratio was 44.5 percent, compared to 40.3 percent in the
previous year. Due to the significantly better Group results, the return on equity increased to 23.2 percent.

Non-current financial liabilities were reduced by EUR 189.4 million to EUR 636.5 million during the fiscal year, while current
liabilities rose by EUR 243.4 million to EUR 270.1 million. This effect is related to a bond newly issued during 2014, as well as
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another bond maturing in 2015. The emission volume of the bond issued in June 2014 was EUR 200 million. A large proportion
of this amount was used to optimize the financing structure, allowing us to reduce bank liabilities by EUR 193.5 million during the
reporting year to a current amount of EUR 35.3 million. At the same time, current financial liabilities increased, as a previously
issued bond maturing in January of 2015 (year of issue: 2010) had to be recorded as current.

Trade liabilities and other current liabilities increased slightly to EUR 317.6 million, compared to EUR 296.5 million at the end
of 2013. During 2013, provisions for legal settlements related to pending proceedings against an Italian Group company were
established in the amount of EUR 47.3 million. This was included in the item “Current provisions”: During fiscal year 2014, this

provision was used for the intended purpose, resulting in a decrease in this item.
Financial Situation
Cash Flow

Across the Group, cash flow from operational activities totaled EUR 444.5 million in 2014, compared to EUR 432.7 million the
previous year. The improvement of the operating cash flow is mainly due to the significantly improved operating result. A provision
that had been established in 2013 to cover pending proceedings against an Italian Group company and that was reversed and
dispensed in 2014 had a negative impact on cash flow. This provision amounted to EUR 47.3 million. Further factors that had a
negative impact on the operating cash flow compared to the previous year included lower depreciation as well as higher income tax

payments.

Cash flow from investment activities amounted to EUR -195.7 million in the year under review, while the comparative figure for
2013 amounted to EUR -283.8 million. The change against the previous year is due mainly to the sale of the 50 percent stake in
Novosun S.A. in Chile, which is reflected in the item “Results from associated companies and investments.”

The cash flow from financing activities amounted to EUR -47.8 million during the reporting year, a considerable improvement over
the previous year’s figure of EUR -101.6 million. While the issuance of the bond during 2014 resulted in a positive cash inflow
(issue volume of EUR 200 million), bank liabilities were reduced to a slightly lesser extent. Due to interest and dividend payments,

the cash flow from financing activities was ultimately negative.

At EUR 248.7 million, the free cash flow for fiscal year 2014 was considerably higher than the figure of EUR 148.9 million achie-

ved the previous year.

INVESTMENTS
(in million EUR)

2014 2013
Intangible assets 31.0 33.6
Property, plant and equipment 222.6 228.9
Total investments 253.6 262.5
Investments

The Group’s total investment activity amounted to EUR 253.6 million in 2014, of which EUR 31.0 million was invested in intan-
gible assets and EUR 222.6 million in property, plant and equipment. In comparison to the previous year, this corresponds to a

decrease in investment by EUR 8.9 million.

The largest share of investments in property, plant and equipment was in gaming devices, manufactured (mostly) in-house, with
investments of EUR 137.2 million. Investments in intangible assets made during 2014 related mainly to investments in software

and other intangible assets.
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Selected Group Key Figures

2014 2013
Equity capital ratio (equity capital/balance sheet total) 44.5% 40.3%
Return on equity (parent company shareholder result/equity capital) 23.2% 6.6%
Return on assets (annual profit + interest cost)/balance sheet total 12.0% 4.0%
Working capital (current assets - current liabilities) in million EUR 482.3 434.4
Net debt (non-current financial liabilities + current financial liabilities — cash
and cash equivalents) in million EUR 279.4 435.0
Net debt to EBITDA (net debt/EBITDA) 0.4 0.9
Interest coverage ratio (EBIT/interest expense) 9.5 4.4
Asset coverage (equity capital/non-current assets) 79.3% 64.2%

4. Segment Analysis
Segment Reporting Contents
NOVOMATIC’s segment reporting follows the Group’s dual market strategy.

The Gaming Technology segment includes the business areas related to the production and sale of gaming equipment. It also in-
cludes the sales channel “Online,” insofar as this refers to the B2B segment.

The Gaming Operations segment encompasses the area of “Gaming Operations” including “Betting,” as well as the sales channel
“Online,” insofar as this refers to the B2C segment.

The Other segment includes all activities not included in the Group’s core business areas. This segment consists mainly of the I-New
Group, as well as smaller holding companies.

Gaming Technology

External revenues in the Gaming Technology segment amounted to EUR 805.2 million in the year under review, representing a
significant increase compared to the previous year (EUR 712.3 million).

EUROPE
Online and Mobile Gaming (B2B)

During fiscal year 2014, the rapid revenue growth of the Greentube Group companies active in the B2B segment continued. This
group of companies, which is in turn part of the NOVOMATIC Group, is an internationally leading content provider of online games.
These are offered to licensed operators of gaming websites, with both a fun mode and a cash mode. The technology, which was
developed in-house, is capable of handling a high number of simultaneous users while requiring a relatively low level of resources.

The Greentube Group pursues its business activities only in markets with a clearly defined legal framework. During the year under
review, the continued trend toward greater regulation and the opening of the online gaming market in Europe offered numerous op-
portunities to expand the business activities in both the B2B and the B2C segment. New projects in Great Britain, the Netherlands,
Spain and Belgium laid the foundation for further growth. Additional projects in Southeast Europe are currently being evaluated.
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Germany

The First State Treaty amending the State Treaty regarding Gambling in Germany (Gliicksspielanderungsstaatsvertrag, GluAndStV)
took effect on 01 July 2012, and since the belated inclusion of Schleswig-Holstein in 2013, it has applied to all German federal
states. For its implementation, a transitional period of five years was granted. The legislators’ intention with regard to commercial
gaming centers mainly on reducing the availability of gaming opportunities and strengthening player protection. This is to be achie-
ved mainly through the establishment of distance regulations for slot arcades, as well as a prohibition of multiple concessions (i.e.
limitation to a maximum of twelve gaming devices per location). Though the GIiAndStV has been criticized by the EU Commission,
and though serious constitutional concerns do exist, no corrections to its legal provisions have been implemented so far.

For supplementary provisions, the GliAndStV refers to the executive regulations of the individual states stipulated by state laws on
gaming salons. These individual state laws on gaming salons vary considerably. In certain cases, there are important differences
regarding limitations on opening hours, distance regulations, advertising bans and player identification requirements.

In November of 2014, a stricter amendment to the Gaming Ordinance was passed. For its implementation, a transitional period of
four years was granted. This amendment includes further regulation aimed at improving the protection of players and minors as well
as at preventing tax evasion and money laundering.

The impact of the new regulations is not entirely foreseeable as of yet. It must be assumed, however, that the total number of
gaming devices operated in Germany will decline considerably when the transition period ends in 2017, although higher capacity
utilization of devices should provide for a certain offsetting effect.

The focus of the German Group companies in the Gaming Technology segment is on the area of gaming machine rental. In Germany,
the NOVOMATIC Group has long commanded more than 50 percent of the market for commercial gaming devices, a market share
that it successfully defended in 2014. In light of the stricter regulatory framework, however, the number of rented gaming devices
decreased during the reporting period. Nevertheless, the revenues of subsidiaries Léwen Entertainment GmbH and Crown Techno-
logies GmbH came in slightly above the previous year’s value to total EUR 344.6 million.

Italy

With more than 400,000 gaming devices in operation, Italy is Europe’s largest gaming market. NOVOMATIC is one of the very few
foreign companies that have succeeded not only in establishing a presence in this highly competitive market, but also in claiming
a sustainable market share. Over the years, Italy has become one of NOVOMATIC’s most important core markets.

In August of 2014, a 100 percent stake was acquired in SO.GE.M.A. S.p.A., an Italian manufacturer and distributor of gaming de-
vices and coin dispensers. With its many years of operation, this company, which was founded in 1980, provides not only extensive
know-how but also valuable customer relationships that will help to further solidify NOVOMATIC's position within the Italian market.

Once again, the revenues of the Italian Group companies that belong to the Gaming Technology segment rose during the year under
review. Thanks to their attractive products, the Group was able to acquire new customers during 2014, following which the number
of rented gaming devices — and hence also the level of revenues — increased significantly.

Great Britain

The British gaming market is one of the largest and most developed markets in Europe. Great Britain was also one of the first
jurisdictions to regulate online gaming, thus opening up the market to us in this area. The British market includes approximately
250,000 gaming devices, most of which are located in pubs, licensed betting offices, gaming facilities and bingo centers. Due to
the highly mature nature of this market, the potential for a further increase in the number of gaming devices operated is limited.
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And in fact, the current is more toward consolidation. The pub sector, in particular, has seen a massive number of businesses forced
to close over the past 30 years. This has resulted in a commensurately lower number of gaming devices of the kind traditionally
operated in pubs.

For NOVOMATIC, Great Britain represents a market of the future that, despite the difficult market environment, offers immense
opportunities for the company. During the year under review, the British Group companies belonging to the Gaming Technology
segment achieved revenues of EUR 89.2 million, which is a considerable increase over the previous year’s figure.

Netherlands

During fiscal year 2013, NOVOMATIC had entered the Dutch gaming market by successfully completing several acquisitions. And
in November of 2014, Elam Group Electronic Amusement B.V. was acquired. This is a production and sales organization for gaming
devices with a strong footprint in the area of electronic multiplayer roulette devices in the Netherlands. The acquisition of Elam
further expands Dutch gaming production activities, and close cooperation with other Group companies is expected to make for
significant synergies.

Spain

The Spanish gaming market is one of Europe’s largest gaming markets and thus represents an important target market for the
NOVOMATIC Group. With the purchase of GIGAMES S.L. as well as three further subsidiaries, a strategically important acquisition
was completed in December of 2014. GIGAMES S.L. is Spain’s third-largest production and sales company for gaming devices,

and its market position is particularly strong in terms of gaming device placement in bars, which is one of the core segments of the
Spanish gaming industry.

During the past fiscal year, NOVOMATIC Gaming Spain S.A. has achieved highly satisfactory business development, with the
revenues achieved within the Gaming Technology segment seeing a renewed increase to EUR 11.4 million.

CEE/SEE
A 15-year partnership entered into with Loteria Romana provides for NOVOMATIC's delivery of up to 10,000 sophisticated video
lottery terminals (VLTs), as well as the corresponding required video lottery system (including a jackpot system, service, spare parts,

logistics, etc.) in Romania. By the end of 2014, NOVOMATIC had already put more than 5,000 VLTs into operation.

Taken as a whole, the companies belonging to the Gaming Technology segment within the regions of Central Eastern Europe (CEE)
and South Eastern Europe (SEE) manage to achieve positive business development during fiscal year 2014.

INTERNATIONAL

South Africa

AGI Africa Ltd. was able to increase its revenues by EUR 1.1 million to EUR 13.6 million during the reporting year. This was due
mainly to the positive development of gaming device sales.

Latin America
The companies operating in Latin America within the Gaming Technology segment delivered mixed results for 2014. While business

developed positively in Peru and Colombia due to increased rental and sales revenues, the Mexican sales company, in particular,
experienced a decline in revenues during 2014,

42
NOVOMATIC AG Annual Report 2014



> MANAGEMENT REPORT «

Gaming Operations

External revenues in the Gaming Operations segment amounted to EUR 1,155.4 million in the year under review, representing a
significant increase over the previous year (EUR 965.8 million).

EUROPE
Austria — Gaming Operations

During fiscal year 2014, the gaming operations of Austrian Gaming Industries GmbH and ADMIRAL Casinos & Entertainment AG
performed below expectations, mainly due to the difficult market environment. Meanwhile, HTM Hotel und Tourismus Management
GmbH as well as Wett Café Betriebsgesellschaft m.b.H. were able to achieve positive development, posting gaming machine re-
venues of EUR 122.9 million.

For the year under review, ADMIRAL Sportwetten GmbH (ASW) increased its revenues by 42.5 percent year-on-year. This is in particular
due to the generally dynamic development of the betting market, as well as to the Soccer World Cup held during the summer of 2014. In
terms of profitability, measures aimed at increasing efficiency contributed to a substantial improvement of the earnings situation at ASW.

Austria — Concessions and Legal Environment

In June 2014, the Austrian Federal Ministry of Finance (BMF) granted its approval for the three remaining individual licenses for
the operation of casinos according to § 21 of the Austrian Gaming Act. As part of this, ADMIRAL Casinos & Entertainment AG, a
NOVOMATIC Group company, was awarded concessions for the locations Vienna North-East (Prater) and Lower Austria (Bruck an
der Leitha). At the time of preparation of this management report, the concession decisions had not yet taken legal effect due to a
complaint brought forward by a losing competitor. A decision by the competent court is expected during the year 2015.

In 2012 and 2013, ADMIRAL Casinos & Entertainment AG was able to obtain licenses for state-licensed machine gaming in the
federal states of Lower Austria, Upper Austria, Burgenland and Carinthia. In the federal states of Lower Austria, Upper Austria and
Burgenland, the roll-out of the gaming machines took place on time, thus complying with the respective obligations to operate. In
Carinthia, the granted license was revoked by the administrative court in 2014. Subsequently, however, continued operation was
permitted for the year 2015. So far, 190 gaming machines at nine locations have been put into operation. After completing a new
licensing procedure which included the original concession applications, a license for the operation of 259 gaming machines in
the state of Carinthia was finally granted in March of 2015. At the time at which this management report was being prepared, the
licensing decision had not yet taken legal effect.

As a precautionary measure, all gaming devices operated by subsidiaries of the NOVOMATIC Group active in Vienna were decom-
missioned on 31 December 2014. NOVOMATIC was forced to take this step, as local authorities — contrary to the opinion of leading
experts on constitutional law — had threatened strict enforcement measures against the operation of the devices prior to the turn
of the year. From the beginning of the year 2015 onwards, therefore, legal certainty was not sufficient to warrant further operation.

The NOVOMATIC Group’s companies with concessions in Vienna submitted an individual request to the Constitutional Court re-
questing a review of, in particular, the constitutionality of the transitional periods stipulated by the Gaming Act, as well as of the
matter of legal competence. In a decision dated 2 April 2015, the Constitutional Court rejected this request and confirmed that the
provisions of the Gaming Act are not unconstitutional.

The closure costs incurred due to decommissioning of the gaming devices at the affected Viennese locations amounted to a total of
EUR 12.7 million. These costs include the impairment of tangible assets, personnel costs, continued rental payments, and finan-
cial precautions related to prior rental properties. All of these costs are accounted for in the consolidated financial statements for
2014, except for the ones that had already been included in the financial statements for previous periods.
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Online and Mobile Gaming (B2C)

The Greentube Group, which is part of the NOVOMATIC Group, holds an international portfolio featuring games of skill and games
of chance. These are available and offered with both a fun mode and a cash mode. The games, most of which have been developed
in-house, work not only in a web browser, but also on mobile devices and interactive televisions. Such expansion to new media

channels is becoming more and more important.

The companies of the Greentube Group with activities in the B2C segment continued their positive business development in 2014.
In particular the gaming platform Gametwist, offered by subsidiary Funstage GmbH, achieved a substantial increase in revenues
and earnings, thereby contributing strongly to this positive development.

And with the June 2014 acquisition of the high-tech company Dazzletag Entertainment Ltd, a B2C provider of online casino and
bingo products, NOVOMATIC was once again able to successfully expand its activities within the online gaming segment.

Germany

In Germany, the NOVOMATIC Group owns casinos as well as operating companies in the area of commercial machine gaming.

With the venerable Spielbank Berlin, NOVOMATIC operates one of Germany’s highest-revenue gaming facilities. Spielbank Berlin
also operates four further branches within the German capital. During the year under review, the casino was able to achieve a sa-
tisfactory revenue development.

The number of casin